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other learning opportunities, peer-reviewed 
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the authoritative voice of collegiate media and its 
advisers. Want to know more? Visit us at 

www.collegemedia.org
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Convention need-to-knows

Early-bird deadline for registration

Feb. 4
www.nyc13.org

Early-bird deadline for hotel reservations 

Feb. 15
www.nyc13.org

From sessions like Sex, on Deadline to Writing About Social Justice, 
with speakers from MTV to The New York Times, from winning awards 

and snagging swag to reviewing resumes and critiquing all 
media: NYC13 has got you covered. And then some.

Join us in the media capital of the world to learn from and schmooze 
with industry professionals and college-media peers and experts from 
across the country. Visit newsrooms and walk the paths of TV stars. 
Sample the fares of street vendors (Halal hot dogs, faux cashmere 

or three-for-$10 T-shirts, your call). Take in the lights, 
the sites and maybe a show or two.

Above all, embrace who you are, surrounded by people just like you. 
Font nerds and grammar geeks. Pica pushers and Canon fanatics. 

(Or Nikon lovers. The two can rumble.) FOIA requesters, color 
commentators, court reporters, statistic citers, twee tweeters and 

Instagram addicts. Writing, shooting, broadcasting, designing, 
editing and posting history as it happens.  

Why attend? Why wouldn't you? 

Explore www.nyc13.org for details on specifi c sessions, speakers and special 
opportunities. (Our lineup is growing every day, so check back often.) And if you 

want a tailored-to-you pitch on what you'll get at NYC13, 
email CMA's associate executive director, 

Lori Brooks at lorimbrooks@collegemedia.org



Apple Awards
Here's your chance to take home your 
very own (little) Apple. Inspired by the 
convention's setting, CMA's David L. 
Adams Apple Awards honor the best (and 
sometimes quirkiest) in collegiate media. 

Because you may be The Student Who Never 
Sleeps, juggling deadlines and homework, 
CMA wants to recognize and reward your 
hard work. Visit NYC13.org to enter. 
We'll hand out actual Apple trophies after 
the noon keynote on Tuesday, March 12.
NYC13.org

2013 Categories
Best Facebook Page 

Best Tweet 

Best Homepage 

Best Multimedia Package 

Best Entertainment Broadcast
 
Best Sex Column  

Best Newspaper 
(four-year school, fewer than 5,000 students)

Best Newspaper 
(four-year school, 5,000 to 10,000 students)

Best Newspaper 
(four-year school, more than 10,000 students)

Best Newspaper 
(two-year school, fewer than 7,500 students)

Best Newspaper 
(two-year school, more than 7,500 students)

Best Yearbook Cover 

Best Yearbook Spread 

Best Magazine Cover 
(four-year school)

Best Magazine Spread 
(four-year school)

Best Magazine Cover 
(two-year school)

Best Magazine Spread 
(two-year school)

Best Print Ad 

Best Student Media Leader

Convention Keynotes 

Jason Wagenheim
 
Jason Wagenheim, vice president and publisher of Teen Vogue, oversees advertising, marketing 
and innovation for all platforms of the magazine. In 2012, Wagenheim launched Back-to-School 
Saturday, a new August retail holiday: More than 40 fashion, retail and beauty brands 
participated in events and promotions in 45,000 retail stores across all 50 states. Wagenheim 
often appears on CNBC and Bloomberg TV as an expert in connecting with millennial shoppers. 

While a student at the University of South Carolina, Wagenheim served as editor-in-chief of 
The Gamecock and as founding editor-in-chief of Garnet & Black magazine. He has a 
bachelor’s degree in journalism and a master’s in media arts from the school.

Wagenheim has been vice president and publisher of Glamour and publisher at Entertainment 
Weekly, where he launched Viewer, a fi rst-to-market co-viewing application that enables users 
to watch TV shows in real time with the magazine’s editors. Wagenheim was also executive 
director of the Condé Nast Media Group, managing corporate salesand marketing for 21 
Condé Nast magazines, including Vogue, Vanity Fair, GQ, Glamour and The New Yorker. 
Earlier in his career, he was associate publisher of Blender and advertising director at Maxim, 
where he launched and marketed the fi rst version of maxim.com in 1999.

Willie Geist
 
Willie Geist, co-host of the 9 a.m. hour of the Today show, knows the power of college media: 
He started his career as a sports writer at The Vanderbilt Hustler in the 1990s. 

In addition to Today, Geist co-hosts Morning Joe, which has been called television’s most infl uential 
political show, and is a contributor to NBC News programs and to the NBC Sports Group. 
Geist also anchored NBC Sports Network’s coverage of the 2012 London Olympic Games.

He has a satirical video blog on MSNBC.com, Zeitgeist, and has written two books, 
the recent self-help satire Loaded! Become a Millionaire Overnight and Lose 20 Pounds 
in 2 Weeks or Your Money Back and The New York Times bestseller American 
Freak Show.

Geist earned his bachelor’s degree in political science in 1997. He jumped into sports 
television as an editor and producer for CNN/Sports Illustrated. In 2005, Geist joined 
MSNBC as a senior producer for The Situation with Tucker Carlson. His newsroom 
banter with Carlson became a regular feature of the program where Geist would 
report and offer his unique spin on the day’s news. 

Mark Luckie
 

Multiplatform journalist and editor Mark S. Luckie is Twitter’s manager of journalism 
and news, founder of the digital journalism blog 10,000 Words and author of The Digital 
Journalist's Handbook, a guide to the tools necessary to thrive in the digital newsroom. 

As social media editor at The Washington Post, Luckie was part of a team nominated for a 
2012 Pulitzer Prize for local news reporting. He has produced multimedia and interactive 

stories for the Center for Investigative Reporting, Entertainment Weekly, The Los 
Angeles Times and The Contra Costa Times. He’s also been crime and justice 

reporter for The Daytona Beach News-Journal and served as a multimedia skills 
trainer for the Knight Digital Media Center.

Luckie has been named one of TheGrio.com's 100 History Makers in the Making 
and Poynter Institute’s 35 Infl uencers in Social Media. He has a bachelor of arts in 

mass communication from Bethune-Cookman College in Daytona Beach, Fla., 
and a master of journalism, new media concentration, from 

University of California-Berkeley.





Is This a Circus or a Sales Office? 
A dozen clients are complaining they haven't 
received last month's invoices. An ad agency 
is threatening to pull a large contract because 
someone didn't like something on the editorial 
page. Your sales reps — if you have more than 
one — think ads can only be sold by answering 
the phone when a client calls to place an order. 
If you're an adviser juggling the demands of 
both editorial and sales, or if you're a sales 
director who has inherited a mess of a sales 
department, there is hope. In this session, 
you'll receive some practical tips from an 
adviser who learned how to build a money-
making sales department one small step at a 
time.

Is It Time to Move to an 
Agency Model? 
Is there a better model to produce additional 
revenue streams for your news operation? Has 
your program hit the wall in ad sales? Staff 
from the Iowa State Daily will share how they 
are changing from an advertising team to a 
sales-and-marketing team. The advertising-
marketing agency model is currently being 
introduced to sell services and digital needs, as 
well as advertising. 

What's It Like to Cover Jay-Z and Beyonce?
Newsday's chief pop-music critic talks about 
what it's like when your beat requires trying to 
make sense of megastars like Lady Gaga and 
Rihanna and putting Frank Ocean and Adele in 
context. He explains how a fun beat can also 
lead to national awards and major projects like 
the impact of hip-hop in America, which was a 
Pulitzer Prize finalist in 2005. 

Magazine Zero to 60!  Building a 
Lit Mag from the Ground Up with Little 
or No Experience or Money  
Veteran advisers and their student editors 
outline a surefire method to catapult your 
publication to success in one academic 
year. From organizing your editorial board to 
raising enough money for print, you will learn 
everything you need to know to publish a 
magazine with content that will attract readers. 
Whether you are building a magazine from 
scratch or an editor looking to improve your 
publication, there’s something for you.  After 
the session, the editors of First Inkling, a 
national literary magazine featuring the best 
college and university writing, will remain to 
answer your questions and offer personal 
feedback on your magazine. 

First Amendment Inside & Out: Making 
the Five Freedoms Sexy to 18-Year-Olds
How do we get 18-year-old students excited 
about 45 words written by old, dead white 
guys 224 years ago? Isn’t it a little like asking 
them to embrace the music or fashion of our 
youth? Wait! They’ve co-opted Beatles’ songs 
and now wear tie-dye to prom. And the First 
Amendment can be just as sexy to the latest 
generation of media-savvy youth if offered 
the right way. This adviser session will offer 
creative strategies for making First Amendment 
education — both inside and outside the 
classroom — as geeky-cool as Big Bang 
Theory. Advisers and teachers will walk away 
with classroom and newsroom training ideas 
guaranteed to engage and challenge.

Student Television Critiques 
So your TV show has been seen by your 
adviser or professor, your friends on campus 
and even your mom. But you still want an 
unbiased opinion on what you’re doing well 
and what you can do better. Bring your show 
on a flash drive in QuickTime format, and 
have a former television producer turned 
veteran media adviser give you a quick and 
constructive critique.

Take it from them 
 

Our presenter list reads like a who’s who in media with pros from CNN, The New York Times, Entertainment Weekly, 
CNET, Adobe, Sports Illustrated, MSNBC, Forbes, CBS, Getty, Newsday, Real Simple, Time, The Wall Street Journal, 
TV Guide and many, many more. And our other sessions are no less esteemed — advisers, experts and advocates 

from across the country will show you how the nation’s top collegiate media get it done.
 

From big-picture topics like leadership, news judgment and the future of our industry to specific skills in writing, 
editing, photo, design, broadcast, yearbook and online, our more than 300 sessions guarantee we’ll have 

something for everyone. Here is a sample of sessions. See a full list at NYC13.org



What It’s Like Working at NBC’s Today
A former general manager of Kent State’s 
student-run television station shares some 
of his work, how he landed a job as a video 
producer/reporter at Today, and what it’s like 
working with Kathie Lee Gifford, Hoda and the 
rest of the Today gang.

Madness in the Message: 
Start Talking 
Join us for a provocative multimedia one-
man show on media criticism. Described 
as “The Daily Show meets the BBC series 
How TV Ruined Your Life with an academic 
edge,” the speaker will tour a contemporary 
media landscape where advertisers, owners 
and special-interest groups come first and 
the general public comes dead last. You'll 
get a brief sample of the show, which has 
gotten rave reviews, followed by an interactive 
discussion and Q & A. 

Just Do It: International Freelancing 
Post-Graduation 
What would it be like to do international, 
multimedia freelancing immediately after 
graduation? An expert in the topic — 
Kickstarter just secured funding for her 
documentary about waste pickers in India — 
will share what it's like to choose to NOT look 
for a job senior year, to follow your passions, 
be your own boss, make uncertain investments 
and freelance overseas (all while unsure if you'll 
ever get paid).

You’re Hired! 
Wanna know what employers are looking for 
from your resume? Your reels? Your college 
media experiences? Get the inside scoop on 
how to land that internship or entry-level job 
after college from a network news producer 
who works with interns and new hires.

Digging Deep: How to Write Athlete Portraits
Learn how to research and tell compelling 
stories of the athletes you cover from a 
columnist for SI.com who previously worked 
as a columnist for ESPN.com, a senior writer 
for Sports Illustrated, a features writer for 
Newsday and — amazingly — The (Nashville) 
Tennessean’s food and fashion writer. He’s 
written five books, including his newest, 
Sweetness: The Enigmatic Life of Walter 
Payton, which explores the days of the 
mysterious and misunderstood football icon. 

Television-Show Development 
Take your television-show idea from concept 
to production, learn to tailor a show for your 
campus audience and discuss evaluation 
techniques for new and existing shows on 
your campus station. A TV professional who’s 
been a studio executive, network executive, 
media consultant and producer with a hand in 
developing such shows as Rescue Me, Nip/
Tuck, The Shield and Murphy Brown will lead 
you through this condensed master class on TV 
programming and concepts.

College Radio and the FCC 
Every college radio station faces serious issues 
in regard to FCC rules and regulations. From 
the complex (license renewal, maintaining the 
public file and rules for station fundraising and 
underwriting) to the seemingly simple task of 
station IDs and everyday compliance, there 
are legal hoops to jump through. Come for 
invaluable expertise on all matters FCC as they 
relate to college radio. 

Radio Engineering: Ask An Expert 
In this essential Q&A session, an engineering 
expert will discuss the current and future state 
of radio technical operations, EAS compliance 
with the new CAPS system and other critical 
technological issues facing college radio 
stations.

From All-Nighters to Real Writers
A pair of 20-somethings who were recently 
in your shoes, students putting in seemingly 
endless hours at their college newspapers, now 
work in New York for The Wall Street Journal 
and Dow Jones Newswires. They'll share how 
experiences in college translate to real life as 
a professional journalist, how to pursue a job 
in a struggling market and how to balance it all 
while you're getting there.

Got Grit? Edit a Two-Year 
College Newspaper! 
Small staffs, rapid turnover, limited budgets, 
fast learning curves — you have to be tough to 
edit a two-year college newspaper! But keeping 
your publication afloat (and even making it 
thrive) isn't an impossible task. This session 
will offer some practical suggestions about 
making good use of your available resources 
and producing a newspaper that will make 
you proud. Bring your questions, problems, 
suggestions and ideas. 

Covering Death on a Christian Campus 
Examine ways to handle sensitive and emotion-
packed stories when no one really feels like 
discussing them. You'll get some pointers on 
how to best report the story as you work with 
administrators and those most affected during 
difficult times. 

Design: From Page 1 
to the Digital Space 
In a bustling 24-hour news cycle, thousands 
of professionals across a variety of disciplines 
feed an international news site like CNN.
com. The site features the latest multimedia 
technologies, from live video playback to audio 
packages and breaking news. Learn how a 
designer with experience at the New York Post 
and Las Vegas Sun leverages his print design 
background in the digital space at CNN Digital 
in Atlanta, designing news graphics and long-
form multimedia stories. In this session, he'll 
talk about this transition at one of the world's 
largest media organizations.

Chicken Salad I 
All the copy is late, most of the photos are 
weak and your production deadline is in 36 
hours. But that doesn’t stop the EIC from 
hovering over your computer and asking, 
“Can’t you add a pull quote or a chart or 
something?” How are you supposed to whip up 
award-winning designs under these conditions? 
A professional designer will show you how — 
by revamping actual college newspapers, from 
front pages to feature spreads. And in minutes, 
not hours. Note: This presentation is all new 
for 2013 (except, of course, for the nudity and 
profanity).

Why Is The Paper Always Talking 
About Race? 
When the topic is race, student journalists can 
count on condemnation. You cover the issues, 
and you're accused of making it sound like 
a small group of bigots control the campus. 
You ignore the issues, and you're accused of 
sweeping the truth under the rug. How do you 
provide fair, honest and courageous coverage? 
And how do you keep your student staff from 
feeling overwhelmed by the campus racial 
climate? The Daily Mississippian covered the 
University of Mississippi's celebrations of 50 
years of integration — quickly followed by 
protesters yelling racial slurs on 
Election Night.



So You Want to Get Paid to Write 
That Queer Stuff? LGBT Journalism 
in the 21st Century 
Students who cover their college's LGBT 
community wonder how those skills can 
translate into post-graduation employment. 
This panel will bring together journalists 
representing a number of media outlets, from 
local to national, from the blogosphere to 
print, to talk about the opportunities presented 
to budding LGBT journalists by new media. 
We'll discuss tips for how to develop an 
audience and how to take full advantage of the 
opportunities for publication in the digital age.

Thinking Like an Editor 
You can be terrific at making story 
assignments, editing copy, writing headlines, 
designing pages, and the other nuts and bolts 
of producing a publication — if you master the 
not-so-obvious. Learn how to manage people, 
avert crises and generally not drive yourself 
nuts.

Appy Days 
Apps on mobile devices are becoming a 
primary way to get news, but they also can be 
some of the most powerful tools journalists 
have in their arsenals. We'll review several 
apps used by notable journalists for everyday 
reporting, and then we'll “app-share” to crowd-
source what apps are most powerful in your 
daily lives — for  work, for school or for fun! 
(And we'll send you home with a wiki to share 
your apps and find suggestions from others.)

Backpack Journalism: What You Can Do 
in the Field with Broadcasting 
Join us to learn how to use a laptop, digital 
recorder and a microphone to get usable audio 
and video for an online package from someone 
who's done it for New York's NBC 4 (and now 
manages staff who do).

Converging Sales Departments 
Schools that enjoy multiple media outlets 
(newspaper, TV, radio, magazine) often have ad 
sales staff for each medium. While it seems to 
make sense that a converged sales staff could 
benefit all the media, money and turf wars often 
prevent it. After years of trying, Truman State's 
four media outlets have finally begun to sell ads 
through a combined sales force. Learn what 
worked, what didn't and how you can develop 
a converged sales force.

Resume Design Magic: How "Good 
Looks" Can Get You in the Door 
Create a resume and portfolio that will get 
you in the door. In the first half of the session, 
students will learn insider information on 
how to make their resumes pop among the 
other applicants’. Examples of well-designed 
resumes, portfolios and must-have tools of 
the trade will be available. In the second half, 
students' resumes/portfolios will be critiqued. 
Make sure to pack yours!

Can You Say “Suck My @#$%&” 
in the Paper?  
Barring any university censorship (that’s a 
different session), of course you can say it. 
But should you? In a free-wheeling exchange, 
we talk about racial terms, bodily fluids, body 
parts, sex acts and all the rest. Are there times 
when four-letter words should be used? If 
so, when and how? What about the N-word? 
Ever? Only in quotes? Students learn to think 
about the impact of using such language, what 
it means to make a story clear to readers and 
what it means to their publication’s credibility.

Can I Pray in the Newsroom? And What 
Do I Do If Someone Catches Me? 
Your editor is being a jerk. Your reporters 
are turning in nothing but garbage. Everyone 
around you is a heathen. You think to yourself, 
“Lord, hear my prayer …” but then what? What 
do you pray for? And what do you do if the 
heathens catch you and start making fun of 
you? Exactly how do you live a life of faith and 
prayer in the world of journalism?

Social Media and College Journalists: 
What You Need to Know 
Social media's importance in journalism has 
continued to grow — as have the potential 
pitfalls. In a session tailored for college 
journalists, one of the country's leading 
social media experts will share big-picture 
developments as well as practical, hands-
on tips for various platforms. All levels of 
experience welcome. 

Give Me My Freedoms 
Come test your knowledge about the First 
Amendment. Bring your laptop or smartphone 
to take a survey, and we’ll compare your 
answers with the newest findings of the 2012 
State of the First Amendment survey.

Mythbusting: 
Five Lies Your School Will Tell You 
You can't publish photos of minors on the 
Web. If you quote football recruits, you'll get 
in trouble with the NCAA. Printing the names 
of people disciplined for hazing violates 
FERPA. Wrong, wrong, and wrong — and yet 
persistently believed anyway. We'll chop down 
the five tallest tales that administrators, cops 
and lawyers tell college journalists (and give a 
prize for the biggest fib you can bring in). 

Launching Your Own Digital Magazine
It's no secret that publishing jobs are in short 
supply and that online media is the reason. 
Why not turn that trend into an opportunity? 
You'll learn about new media in the form of 
BLEEP Magazine, a completely online creative 
culture magazine based in New York City that 
has featured Tony-nominated Broadway actors, 
Billboard-charting singers and stars from NBC 
and Bravo shows. Learn how to put together a 
team, chart a plan for growth, start with what 
you know and utilize all that new digital media 
platforms have to offer.

So You Want to Write About TV
A senior writer for TV Guide discusses what 
it takes to make it in television criticism, 
from reporting stories to using social media 
effectively. He'll explain how to navigate the 
space between being a fan, critic and journalist 
and maybe even share stories about celebrities 
he's interviewed.

Women in Magazines 
An experienced magazine pro (her resume 
includes staff jobs at American Girl, Redbook, 
New York Woman and writing for New York 
Times Magazine, O, Vogue and Psychology 
Today) talks about why women's magazines 
have an undeserved lowbrow reputation, why 
no women were nominated for AMSE writing 
awards in 2012, and what the next generation 
of journalists might do about it.

What Makes Great Newspapers 
Great 
A veteran adviser analyzed the news and 
editorial content of the 22 four-year daily 
newspapers that received Pacemaker Awards 
between 2008 to 2011. He'll share his research 
results — and need-to-know-to-win info — with 
you.



Photographing the Arab Spring 
Though you think you know the where and 
when, the Arab Spring isn’t over, and it affected 
more than the countries that made the news 
every night. Last fall, an adviser guided a group 
of graduate students, under the aegis of the 
Georgian Institute of Public Affairs, in Baku, 
the capital and largest city of Azerbaijan. They 
covered opposition protests — often under the 
threat of physical harm. Come see what their 
enthusiasm and passion for learning uncovered 
in that part of the world.

The Undertaker Takes His Coffee Black 
(and Drives a Hearse with 71,000 Miles 
on It) 
The first thing you learned in a journalism class 
is that a good reporter needs a keen eye for 
detail.  Simple enough, right? Wrong! A veteran 
reporter, editor and writing coach (Los Angeles 
Times, Washington Post, Chicago Tribune) 
shows you how to drastically improve your 
reporting by writing detail-driven stories.  Learn 
the skills you need to discern the irrelevant 
from the irreverent and make your story jump 
off the page. 

Covering Natural Disaster: 
Sandy and Beyond 
Hurricane Sandy may cost $50 billion, making it 
one of the most expensive storms in American 
history. It left 110 people dead and more than 
4.8 million customers in 15 states without 
power. A former New York Press Photographers 
Association photographer of the year covered 
the storm, and he'll talk coverage of this event 
and other natural disasters — and how you 
can be prepared to cover similar news in your 
community.

Life on the Field. And Off. 
He's opened eyes with dynamic images 
featured in ESPN the Magazine and Sports 
Illustrated. His images have run in the largest 
format possible in the top two magazines in 
the sports industry and many others. He enjoys 
documenting life beyond the performance 
on — and off — the court or field. In this two-
hour session, this freelance photographer will 
discuss what it takes to get good sports action 
and feature photos, including sportraits, that 
tell stories. In the second hour, he and CMA 
photography coordinator Bradley Wilson will 
critique the two sports images RGB JPEG files 
you bring on a flash drive.

Sex, on Deadline: Covering Campus 
Love and Lust
In a growing number of columns and special 
features, student journalists are boldly reporting 
and commenting on issues involving sex, 
love, and the campus hook-up culture. This 
session — led by the author of Sex and the 
University, a book on the student sex column 
movement— will share tips on sexy topics to 
tackle, controversies to avoid and storytelling 
formats to consider. Carrie Bradshaw will make 
an appearance (via PowerPoint).

FBI Strategies for Interviewing 
Learn the tools the FBI has been using for 
years to get useful information out of interview 
subjects. This session shows you how to use 
simple psychological strategies to set people 
at ease and make them more likely to tell you 
what you want to know. Don't worry, you won't 
need pliers or a car battery! These tools are 
ethical and easy to learn, perfect for anyone 
who still gets anxious before a big interview, 
who needs an interviewing refresher or who just 
wants to have a psychological advantage. 

Landing a Book Contract 
Cecil Murphy, bestselling writer of 90 Minutes 
in Heaven, will talk to students about writing 
their first book. Murphy has written more than 
110 books, including the best-selling Gifted 
Hands, and he speaks to writers' conferences 
around the nation. He will provide practical tips 
on ways to land a book contract. 

200+ Story Ideas
It all starts with the story. From behind the 
scenes to under the covers, these veteran 
journalists and advisers will whip through ideas 
for more than 200 stories that will surprise, 
entice or charm your readers. And come ready 
to talk, because you and your peers are going 
to share details of stories your pub has done 
(or dreams of doing). Along the way, you'll learn 
you how you and your staffs can generate even 
more ideas on your own.

Where's The Money? 
Each yearbook funding model is slight different 
— group or direct sales, student fees, SGA 
line items, administration support or some 
combination. Join an adviser whose school just 
passed a referendum to support his book to 
discuss what works, what doesn't and how you 
do things. 

Chronicling the Rolling Stones: 
How a Teenage Journalist Became 
the Stones' Official Historian 
In 1978, a 16-year-old aspiring journalist 
launched a fanzine about his favorite rock 
group, the Rolling Stones. He handed band 
members a copy on the streets of New York 
and soon found himself swept up in their 
chaos. He traveled the world with them, stayed 
at their homes and witnessed their decadent 
parties and vicious in-fights, documenting it for 
his 'zine (and for his recent book, Under Their 
Thumb).  He'll recount his wild journalistic ride 
via humorous photos and anecdotes. 

Writing About Social Justice: Look Right 
Around You for Some Good Ideas
Millions of Americans are nowhere near living 
or ever achieving the American dream. You can 
find them outside and inside our nice hotel, and 
they are on your campus, too. Why is this, and 
why should we care? Let’s talk about how to 
tell these stories.

The Year That Was 
Yearbook coverage is unique in the college-
media world: Your stories have to have 
immediate impact for today's audience and 
historical perspective for readers 20 years 
down the road. Join student staff from the 
award-winning Ibis to learn how they balance 
these needs, push the envelope and cover a 
diverse campus. Walk away with tips on how 
to find stories, interest your student body and 
increase awareness. 

Designing With a Little Help 
From Our Friends  
They're at the mall, on the Web, on billboards 
and even in some well-designed junk mail. 
From Pinterest to Rachael Ray's magazine, 
yearbook ideas for stories, designs and theme 
concepts are everywhere. Yearbook changes 
the way you look at everything. Adapting ideas 
from professional resources will give your 
book a cutting-edge look and help you create 
a memorable publication for your student 
audience. 

13 Tips to Put Your Yearbook 
on the Wanted List 
Luck has nothing to do with these 13 tips to 
make your yearbook more appealing to the 
student body. Whether you are still working on 
2013's book or thinking about 2014's, you'll 



 Convention
Registration

 
Register online at NYC13.org 

by Feb. 4 to receive these discounted rates:

     $105: All students
     $115: CMA members

     $165: Non-CMA members

Register online regardless of payment method. 
You can print an invoice to process payment as needed.

Questions? Contact CMA Business Director Jeff Breaux at 
jeff.a.breaux@vanderbilt.edu or (615) 343-3064. 

find ideas to make your book a stronger, more 
journalistic publication and your staff a more 
committed, enthusiastic team. We'll redesign a 
spread to make it more interesting, investigate 
alternative ways to cover every-year stories and 
tweak good designs to make them even more 
appealing. 

Covering Tragedy With Compassion
Unfortunately, tragic events happen. Students 
and loved ones die — in falls from balconies, 
overdoses, accidents and, yes, shootings on 
campus. It’s the hardest call to make for a 
journalist, asking friends and family to recount 
who these people were and what happened so 
the community can know and respond. But it’s 
the most important call a journalist can make, 
and a veteran adviser who has been on both 
sides of tragic events helps us understand why.

From Front Page to Dust Jacket 
Despite all you're taught, fiction and news 
aren't that far apart in writing techniques. The 
author of Page-A1 will walk you through leads 
for a faux drive-by shooting then show you 
opening sentences from successful novels 
that will feel awfully familiar. He'll also cover 

character development: His novel contains 
composites of people he met in and outside 
newsrooms during his 25 years as a reporter 
and a copy editor in three countries. 

Beyond Campus: 
How to Cover National News 
Your campus is small, and significant local 
news is rare. Learn how you can cover that 
important political or social topic while making 
everyone happy on campus. This presentation 
will share tips as well as anecdotes from two 
staffs regarding their coverage of off-campus 
stories including Occupy Wall Street, Hurricane 
Sandy and a one-on-one interview with 
Elizabeth Smart.

Adobe Creative Cloud, Photoshop Touch 
and Photoshop CS6 
Adobe's "worldwide evangelist" will 
demonstrate a wide array of impressive new 
features in Photoshop CS6 (including recently 
added retina display/HiDPi support, the new 
blur gallery with smart object capability and 
more) and also show the incredible integration 
with Adobe Creative Cloud and Adobe 
Photoshop Touch (on the iPad).

Photojournalism: From the World’s 
Largest Picture Agency to the World’s 
Smallest Photo Desk 
During a Q&A, you'll hear what a Getty editor 
thinks his photographers need to succeed. 
How do they make the ordinary interesting 
and make sense out of chaotic and dangerous 
situations? Learn about the responsibilities 
of a photo editor to choose not only the best 
images for a story but also the images that 
best represent the creative abilities of the 
photographer. Explore how managing this large 
picture organization can translate to managing 
a student-run photo desk.

Sexual Assault and Domestic Violence: 
Guidelines for Responsible Reporting 
and Interaction with Victims and Law 
Enforcement 
An experienced first responder will provide 
sexual-assault and domestic-violence facts, 
stats, common myths and coverage tips. What 
do the victims of these traumas endure before, 
during and after the incidents? What role do 
law enforcement and the media play? And what 
role should they play?

See more at at NYC13.org



NYC13 hotel
Once again, we’re at the Sheraton New York Hotel & Towers, 
between Times Square and Central Park. It's like every movie you've 
seen of the city: The neon lights and the hidden green are each just a 
walk, opposite directions, down Seventh Avenue. And you can stroll to tons of other NYC landmarks — like 
Broadway theaters, Fifth Avenue, Columbus Circle, Empire State Building and Rockefeller Center.

•  $205 a night for single/double occupancy + tax
•  $225 a night for triple occupancy + tax
•  $245 a night for quad occupancy + tax

You can book your hotel rooms online at www.NYC13.org. 
Or you can call Group Housing at 888-627-7067 and mention the CMA discount.



At your fingertips 

Want to plug your must-attend 
sessions into a calendar? 
Figure out where the Executive 
Conference Center is? Get updated 
session info on the fly? (Sometimes 
our pros cancel at the minute. 
Blame breaking news.) Or decide 
where to walk for dinner? 
 
The convention app will do all 
that — and let you tweet about it. 
Download it in late February from 
NYC13.org

Socially speaking
Like us: 
Facebook.com/
CollegeMediaAdvisers

Tweet to and about us: 
@collegetalk, #CMANYC13

Instagram: 
CollegeMedia

Editor in Residence
 
Students attending the convention may sign up for 
free individualized resume and clips critiques, 
general career advice, or media management tips 
from Editor-in-Residence Bill Elsen.

Elsen finished a 33 1/2-year career at The Washington 
Post in March 2004 as an editor and director of 
recruiting and hiring for the newsroom. Currently he's 
an editor for the Newspaper Association of America, 
the Freedom Forum Diversity Institute and the 
Maynard Institute for Journalism Education. 

Before joining The Post, he was a reporter in 
Saigon, Vietnam, for Stars and Stripes; a 
reporter and copy editor for the Nashville 
(Tenn.) Banner; a sports copy editor for 
The Tennessean in Nashville; and a sports 
writer and editor for the Washington (D.C.) 
Daily News.

NYC13 hotel
Once again, we’re at the Sheraton New York Hotel & Towers, 
between Times Square and Central Park. It's like every movie you've 
seen of the city: The neon lights and the hidden green are each just a 
walk, opposite directions, down Seventh Avenue. And you can stroll to tons of other NYC landmarks — like 
Broadway theaters, Fifth Avenue, Columbus Circle, Empire State Building and Rockefeller Center.

•  $205 a night for single/double occupancy + tax
•  $225 a night for triple occupancy + tax
•  $245 a night for quad occupancy + tax

You can book your hotel rooms online at www.NYC13.org. 
Or you can call Group Housing at 888-627-7067 and mention the CMA discount.

You’re in the media capital of the world.
You should explore it and meet industry leaders.

We’ll take groups of you to visit the Associated Press, Bloomberg, Columbia University, 
Democracy Now!, Hearst, MTV, The New York Times and The New York Daily News. (And we’re 
working on half a dozen more tours — some that’ll make your social-media followers squeal.)

Plus, we’ll bring professionals to you, from resume critiques by NYC pros and pub critiques by 
college-media experts to one-on-one discussions with a former WaPo editor on how to land 

yourdream job and right-now advice from young pros who were in your seats
very recently. (Literally — some of them attended last year’s convention.)

Tours, critiques and more






